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ABSTRACT

Firms and chief executive officers (CEOs) are increasingly using social media to disclose information and communicate with
investors (Kelton and Pennington, 2020). Social media are now deemed as the ideal relations management platform for
investors and firms. Social media may promote more timely or extended information for the investors based on its advantages
(Zhou, Lei, Wang, Fan and Wang, 2015). The various kinds of information that firms and CEOs disclose through social media
can materially affect the capital market. CEO interview videos usually focus on the policymaker answering questions, usually
on a specific theme. The unscripted and authentic videos are an excellent way to know the CEO and provide a personal
perspective. Generally, uncertainty is seen as a key factor that harms investment decisions (Chen and Chiang, 2020). Investor
uncertainty about firm value drives investors’ information collection and trading activities (Nagar, Schoenfeld and Wellman,
2019). Disclosure of information reduces uncertainty, thereby reducing information asymmetry and increasing investor
confidence in the firm’s operation (Chen and Chiang, 2020). Information disclosure as a mechanism is introduced in agency
theory to ensure management and support for shareholders by managers and possibly reduce opportunistic behavior in the firm
and information asymmetry (Ameri et al., 2021). Previous research has provided evidence that firm information disclosure has
a positive impact on the firm market value and social media increases information disclosure and dissemination (Gordon, Loeb
and Sohail, 2010; Xie, Wang and Schochet, 2022). CEO as the policy and strategy maker represents the leader and planer for
a firm. Their interview videos provide important information for stakeholders. However, there is no research regarding the
effect of the CEO interview video disclosure on firm market value. We conducted an exploratory empirical study to test the
argument: Disclosure of the CEO’s interview videos on social media will be associated positively with increases in the firm
market value. Our basic research design is the value relevance methodology, for investigating various factors associated with
firm value. Thus, the focus of this type of research is on exploring the association between disclosed items and the firm’s value.
Our data include observations of S&P 500 firms over the period of 2015-2020. We collect the CEO interview videos and related
information from YouTube. After combining interview data and the firm’s financial data, a balanced panel dataset is built,
consisting of 1770 firm-year observations including 1369 non-video disclosing and 401 video disclosing. Based on panel data
analysis, this study provides empirical support for the argument that CEO interview video disclosures are positively and
significantly related to market value using a price regression model. We conduct a returns model and build a two-stage treatment
effects model to provide additional evidence. The results are consistent with the primary model. These findings provide generic
evidence of the agency theory, which states that firm information disclosure is consistent with increasing firm value. This
research is crucial to the extant literature on information disclosure and firm market value. We believe this research will play
an essential role in filling the gap in information disclosure and social media analytics.
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